212      EFFICIENT MARKETING FOR AGRICULTURE
NOUJRSE, E. G.:   The Chicago Produce Market.
ZAPOLEON, L. B.:  U. S. D. /I., Department Bid. 594.
U. S. FEDERAL TRADE COMMISSION, Report on Commercial Wheat Flour Milling'
Report on Wholesale. Marketing of Pood; Report on Flour Milling and Jobbing. BOWEN, CHESTER J.:   U. S. De.pt. of Labor, Bureau of Statistics, Bui. Whole
No. 130. LIVINGSTON, CEO. AND SEEDS, K. B.: U. S. Dept. of Agric., Department Bui
55#. WELD, L. I). II. AND KKRR, W. !L:  House of representatives, 6jd Congress, &
Session, Document 1271.
SASKATCHEWAN, PROVINCE OF, GRAIN MARKETS COMMISSION, Report of igid WALLACE, JOHN B.: Dearborn Independent, 20th yr., No. $g, July 24, 1920, pp
14-15. U. S. FEDERAL TRADE COMMISSION, Report on the Meat-packing Industry, Part
III, Map, p. 27 and Map, p. 120. HALL, L. IX, SIMPSON, P. M. AND DOTY, S. W.:  U. S. Dcpt. of Agric., Office
of tlte* Secretary, Report / r j. WELD, L. I). H.:* The Bankers Magazine, Vol. XCVIII, No. i, Jan. 1919.
A Big, Vital American Industry. SASKATCHEWAN, PROVINCE OF, LIVKSTOCK COMMISSION, Final Report
pp. 21-43-